Part – II

Export Performance of Non-Government Companies
Introduction

During the ‘nineties the Indian economic policy regime underwent major transformation and the regulations that made India a partially closed economy have been given up.  The rationale was that restrictions on Foreign Direct Investment (FDI) and imports and strict internal regulations like the Monopolies and Restrictive Trade Practices Act (MRTPA) and Industries (Development and Regulation) Act, 1951, (IDRA), enabled local manufactures to exploit monopoly rent, produce poor quality goods and services, gave high profits with no obligation or concern for the average consumer. There was no pressure on the producers to export.  Neither from quality point of view nor from the point of efficiency they were in a position to compete in external markets.  The low export performance of large Indian companies and subsidiaries and affiliates of foreign companies was well documented.

Beginning with July 1991, a number of changes have been made in the country's regulatory policies. The important departure from the past was in the form of opening up of public sector reserved areas; drastic revision of IDRA with the objective of removing a major entry point hurdle, doing away with the registration requirements under MRTPA; removal of the general ceiling of 40 per cent on foreign-held equity under Foreign Exchange Regulation Act, 1973 (FERA); lifting of the restrictions on use of foreign brand names in the local market; removal of the restrictions on FDI entry into low technology consumer goods; abandonment of the phased manufacturing programme (PMP); dilution of the dividend balancing condition and export obligations; liberalisation of the terms for import of technology and royalty payments; etc.  In the new policy regime, proposals for foreign investment need not necessarily be accompanied by foreign technology agreements.  Import duties have been lowered substantially and quantitative restrictions have been withdrawn and the exchange rates have come to be determined by the market.

Part-I of the study presented an analysis of the DTR data for the years 1988-89 to 1994-95.  To provide an additional dimension to the study and to bring out the trends in export-orientation, import intensity and ability to earn net foreign exchange of the private corporate sector in the post-WTO period and in response to the process of deregulation and trade liberalisation, it was decided to analyse the reported earnings and expenditures in foreign currencies by private sector companies.  
While data on transactions in foreign currencies was initially compiled for over 2,500 companies for the period 1995-96 to 2000-01, to avoid problems of comparability of results across different years, to keep out certain categories of companies engaged in activities like electricity generation and distribution, which are unlikely to engage in export trade,
 and companies which did not commence their commercial operations at the beginning of the period, a common set of 2,147 non-government, non-financial public limited companies from out of this data set were identified.  The sample is selected from the Prowess corporate database of the Centre for Monitoring Indian Economy (CMIE).

Total paid-up capital (PUC) of the sample companies in 1995-96 was Rs.  25,081 crores and it formed nearly 42 per cent of the estimated PUC of non-government non-financial pubic limited companies at the end of the year. Each company has been classified on the basis of the main activity that contributed more than half of its sales.  Companies that could not be classified in this manner are placed under the ‘Diversified’ category.  Out of the 2,147 companies, 1,714 are manufacturing companies and the remaining fall under the categories of agriculture and allied activities, mining and quarrying, construction and services such as computer software, trade, hotels and restaurants, etc.  The 1,714 companies include 39 diversified ones.  Ownership classification of companies is similar to the one followed in Part I of the study.  Companies with at least 25 per cent direct foreign equity and subsidiaries and other companies promoted in turn by such companies are classified as foreign–controlled companies (FCCs). The remaining are classified into three categories: (i) companies belonging to Business Houses and companies with more than Rs.  1,000 crore sales in 1994-95 and other independent companies with similar amount of sales are placed in the top most group (hereinafter T1); (ii) the second largest group consists of Houses/companies with sales between Rs. 500 crores and Rs. 1,000 crores (T2); and (iii) the remaining are classified as Other Indian Companies (OIC).

The data set is consistent over the period in respect of its composition and company classification.  It does not, however, take note of the merger of companies and de-merger of units, which could affect the relative changes in exports and imports of specific companies.  While at the aggregate level, this may not pose a serious problem, at individual company and sectoral levels this phenomenon may give rise to some distortions.  Company-level data in general suffers from a few other shortcomings. One, it does not take note of imported capital goods and raw materials procured locally from other importers.
 Second, there could be an element of double counting when both actual exporter and the manufacturer claim the exports.  Third, in case of Trading Houses and sub-contracting, while the main exporters show only the exports, the imported inputs would be on account of the supporting manufacturing unit.  Also, foreign exchange earnings reported by the hotel industry could be equated better with earnings from tourism rather than being treated as earnings of individual companies. Given the nature of company financial data, it is not possible to segregate the distortions caused by such practices.  What we will be analysing here are direct imports and possibly both direct and indirect exports.  It is thus likely that import dependence would be underestimated and earnings in foreign currencies could be overstated.  Another limitation is that the sample consists essentially of stock exchange listed companies and their subsidiaries.  Since most companies with substantial FDI participation are keeping themselves out of the stock market
, the behaviour of foreign-controlled companies (FCCs) as emerging from the present study would only be reflective of the behaviour of the older FCCs.  Since the attempt is to study a consistent set of companies to bring out the trends in a more appropriate manner, the sample fails to take note of the newer companies, which came into production towards the end of the period.   While interpreting the results of this exercise, these factors should be kept in mind.

Exports and Imports of Sample Companies in relation to National Aggregates

The sample companies cover about one-fourth of the national exports during each of the six study years (Table-II.1).  Their share in imports was initially somewhat higher at about 30 per cent but it came down towards the end of the period to 23 per cent.
  The trends in exports and imports of sample companies broadly followed the national pattern of exports and imports, more closely in case of the former (Table-II.2 & Graph-II.1).  This is possibly because the companies had lesser say in export market while their imports are also dependent on local demand.  On the other hand, while imports of sample companies are weakly related to the national trends, the relative movement of their imports and exports are quite similar suggesting close relationship between the two.   Except for the final year when the exports-sales ratio increased suddenly, the sample companies did not become more export-oriented during the period (Table-II.3). The imports-sales ratio, however, declined.  Since the exports-sales ratio of the sample companies fluctuated more than the imports sales ratio and exports-sales ratio was only about 10 per cent, it does appear that imports are related more to domestic sales rather than exports.

Table-II.1

Share of Sample Companies in National Exports and Imports 

                                                                                                                                         (Amount in Rs. Crores)
	Year
	Sample Companies
	National External Trade
	Share of Sample Companies in National External Trade (%)

	
	Exports
	Imports
	Exports
	Imports
	Exports
	Imports

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)

	1995-96
	25,980
	35,960
	1,06,353
	1,22,678
	24.43
	29.31

	1996-97
	30,300
	40,964
	1,18,817
	1,38,920
	25.50
	29.49

	1997-98
	34,996
	43,125
	1,30,100
	1,54,176
	26.90
	27.97

	1998-99
	35,627
	43,787
	1,39,752
	1,78,332
	25.49
	24.55

	1999-00
	40,270
	48,558
	1,59,561
	2,15,236
	25.24
	22.56

	2000-01
	49,751
	53,610
	2,03,571
	2,30,873
	24.44
	23.22


Table-II.2

Growth in Exports and Imports of Sample Companies

(Percentages)
	Year
	In Terms of Rupees

	
	Annual Growth Rate (%)

	
	Sample
	National

	(1)
	(2)
	(3)

	Exports
	
	

	1995-96
	-
	-

	1996-97
	16.63
	11.72

	1997-98
	15.50
	9.50

	1998-99
	1.80
	7.42

	1999-00
	13.03
	14.17

	2000-01
	23.55
	27.58

	Imports
	
	

	1995-96
	-
	-

	1996-97
	13.92
	13.24

	1997-98
	5.28
	10.98

	1998-99
	1.53
	15.67

	1999-00
	10.90
	20.69

	2000-01
	10.41
	7.27


Graph-II.1
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Table-II.3

Export Orientation and Import Intensity of Sample Companies

      (Percentages)

	Year
	Exports-Sales Ratio
	Imports-Sales Ratio

	(1)
	(2)
	(3)

	1995-96
	10.60
	14.67

	1996-97
	10.74
	14.52

	1997-98
	11.44
	14.10

	1998-99
	10.81
	13.29

	1999-00
	10.93
	13.18

	2000-01
	12.44
	13.40


Exports and other Earnings in Foreign Currencies 

The sample companies are in wide-ranging industries and activities (Table-II.4).  A comparison of the respective shares of different sectors in 1995-96 and 2000-01, a year in which the exports-sales ratio improved suddenly and substantially, suggests that there was no appreciable change in the relative shares. While the share of manufacturing sector increased marginally from 83.25 per cent to 84.99 per cent, that of primary products and services decreased.  Within the manufacturing sector, shares of a number of sub-groups declined; some of them substantially.  Major gains were recorded only in case of diversified companies and chemicals and chemical products.  Diversified companies indeed held the largest share of 18.31 per cent in 2000-01.  These companies contributed maximum to the additional exports of the sample companies.  Incidentally, this group of companies consists of some of the largest recognised export houses which were accorded Star and Super Star Trading House status.
  Such Trading Houses accounted for as much as 78 per cent of the total exports of the diversified companies in 2000-01 compared to 54 per cent in 1995-96.  Within the chemicals group, however, major gains were recorded by the pharmaceutical sub-group.  Among the service sector companies, computer software companies gained substantially.

Table-II.4

Industry/Activity-wise Exports of Sample Companies

	
	Sector/Activity
	No. 

of Cos.
	Exports

(US $ mn.)
	Share in Total

(%)
	Increase
	Share in Increase (%)

	
	
	
	
	
	Amount

(US $ mn.)
	Per cent
	

	
	
	
	1995-96
	2000-01
	1995-96
	2000-01
	
	
	

	
	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)

	I.
	Primary Products
	104
	351.56
	449.97
	4.53
	4.13
	98.41
	27.99
	3.15

	1
	Animal Products
	4
	13.05
	18.07
	0.17
	0.17
	5.02
	38.43
	0.16

	2
	Plantations & Agricultural Products
	57
	248.16
	229.79
	3.19
	2.11
	-18.37
	-7.40
	-0.59

	3
	Mineral Products
	43
	90.35
	202.12
	1.16
	1.86
	111.77
	123.71
	3.58

	II.
	Manufactured Goods
	1,714
	6,466.87
	9,255.08
	83.25
	84.99
	2,788.21
	43.12
	89.30

	4
	Fats, Oils & Derived Products
	41
	163.09
	171.56
	2.10
	1.58
	8.47
	5.19
	0.27

	5
	Food Products, Beverages & Tobacco Products
	97
	287.88
	260.33
	3.71
	2.39
	-27.55
	-9.57
	-0.88

	
	- Beverages & Tobacco Products
	30
	178.25
	148.25
	2.29
	1.36
	-30.00
	-16.83
	-0.96

	
	- Marine Foods
	8
	14.71
	15.32
	0.19
	0.14
	0.61
	4.16
	0.02

	
	- Sugar
	28
	4.87
	12.27
	0.06
	0.11
	7.41
	152.15
	0.24

	6
	Textiles
	273
	1,254.14
	1,411.22
	16.15
	12.96
	157.08
	12.53
	5.03

	
	- Cotton Yarn, Textiles, etc.
	149
	818.92
	959.90
	10.54
	8.81
	140.99
	17.22
	4.52

	
	- Manmade Fibre Textiles
	63
	170.70
	247.10
	2.20
	2.27
	76.40
	44.75
	2.45

	
	- Jute Products
	6
	61.61
	47.45
	0.79
	0.44
	-14.16
	-22.98
	-0.45

	
	- Readymade Garments
	23
	48.08
	42.39
	0.62
	0.39
	-5.70
	-11.85
	-0.18

	7
	Leather & Leather Products
	12
	79.60
	56.56
	1.02
	0.52
	-23.04
	-28.94
	-0.74

	8
	Wood & Wood Products
	8
	8.39
	4.51
	0.11
	0.04
	-3.89
	-46.30
	-0.12

	9
	Paper & Paper Products
	65
	52.90
	59.26
	0.68
	0.54
	6.36
	12.03
	0.20

	10
	Chemicals & Chemical Products
	298
	921.56
	1,571.86
	11.86
	14.43
	650.31
	70.57
	20.83

	
	- Drugs & Pharmaceuticals
	105
	402.24
	909.24
	5.18
	8.35
	507.01
	126.05
	16.24

	
	- Dyes & Pigments
	21
	133.23
	172.22
	1.72
	1.58
	38.98
	29.26
	1.25

	
	- Pesticides
	15
	70.81
	102.48
	0.91
	0.94
	31.67
	44.72
	1.01

	
	- Cosmetics & Toiletries
	21
	75.49
	90.91
	0.97
	0.83
	15.42
	20.43
	0.49

	
	- Fertilisers
	21
	28.85
	49.72
	0.37
	0.46
	20.87
	72.34
	0.67

	
	- Paints & Varnishes
	12
	7.51
	29.12
	0.10
	0.27
	21.60
	287.53
	0.69

	11
	Plastic & Rubber Products
	156
	395.21
	415.41
	5.09
	3.81
	20.20
	5.11
	0.65

	
	- Plastic Products
	122
	196.57
	250.08
	2.53
	2.30
	53.51
	27.22
	1.71

	
	- Rubber & Rubber Products
	34
	198.64
	165.33
	2.56
	1.52
	-33.31
	-16.77
	-1.07

	12
	Non-Metallic Mineral Products
	79
	148.62
	104.28
	1.91
	0.96
	-44.34
	-29.83
	-1.42

	
	- Cement, Asbestos & Products
	37
	107.42
	60.17
	1.38
	0.55
	-47.26
	-43.99
	-1.51

	
	- Glass & Glass Products
	36
	37.76
	34.11
	0.49
	0.31
	-3.65
	-9.68
	-0.12

	
	- Abrasives
	6
	3.44
	10.01
	0.04
	0.09
	6.57
	191.26
	0.21

	13
	Metals & Metal Products
	190
	944.74
	1,373.57
	12.16
	12.61
	428.83
	45.39
	13.73

	
	- Ferrous Metals & Products
	155
	809.92
	1,109.03
	10.43
	10.18
	299.11
	36.93
	9.58

	
	- Non-Ferrous Metals & Products
	35
	134.82
	264.55
	1.74
	2.43
	129.73
	96.22
	4.15

	14
	Non-Electrical Machinery
	114
	213.72
	310.15
	2.75
	2.85
	96.43
	45.12
	3.09

	15
	Electrical Machinery, Appliances, etc
	105
	244.99
	265.57
	3.15
	2.44
	20.59
	8.40
	0.66

	
	- Domestic Electrical Appliances
	26
	44.47
	25.73
	0.57
	0.24
	-18.74
	-42.14
	-0.60

	
	- Wires & Cables
	23
	22.70
	14.73
	0.29
	0.14
	-7.97
	-35.13
	-0.26

	16
	Electronic Items & Components
	89
	129.56
	221.94
	1.67
	2.04
	92.38
	71.30
	2.96

	
	- Computer Hardware
	15
	39.78
	53.26
	0.51
	0.49
	13.49
	33.91
	0.43

	
	- Consumer Electronics
	15
	46.97
	48.84
	0.60
	0.45
	1.87
	3.99
	0.06

	17
	Transport Equipment
	112
	662.99
	555.12
	8.54
	5.10
	-107.86
	-16.27
	-3.45

	
	- Automobiles & Ancillaries
	104
	633.98
	538.34
	8.16
	4.94
	-95.63
	-15.08
	-3.06

	18
	Gems & Jewellery
	19
	298.30
	452.80
	3.84
	4.16
	154.50
	51.79
	4.95

	19
	Misc. Manufactured Articles
	17
	23.13
	27.19
	0.30
	0.25
	4.06
	17.56
	0.13

	20
	Diversified Companies
	39
	638.04
	1,993.71
	8.21
	18.31
	1,355.67
	212.47
	43.42

	III.
	Services
	329
	949.20
	1,185.05
	12.22
	10.88
	235.85
	24.85
	7.55

	24
	Trading
	159
	885.57
	824.06
	11.40
	7.57
	-61.52
	-6.95
	-1.97

	21
	Computer Software
	47
	19.73
	326.93
	0.25
	3.00
	307.20
	1,556.82
	9.84

	25
	Hotels & Restaurants
	37
	8.86
	25.07
	0.11
	0.23
	16.21
	183.06
	0.52

	22
	Construction
	71
	34.96
	8.96
	0.45
	0.08
	-26.00
	-74.37
	-0.83

	23
	Other Services
	15
	0.07
	0.03
	0.00
	0.00
	-0.04
	-59.00
	0.00

	
	All Companies (I+II+III)
	2,147
	7,767.63
	10,890.10
	100.00
	100.00
	3,122.47
	40.20
	100.00


Over the last many years, as a matter of policy, Indian companies have been encouraged to set up joint ventures and wholly-owned subsidiaries abroad.  One of the expectations was that these ventures would help promote the investing companies’ exports through supply of capital goods and raw materials.   The ventures can also be service ventures to provide after-sales service/organise sales network and procure materials for the parent Indian company.  Besides improving export prospects, there is an additional advantage of earning interest, royalties, dividends and consultancy fees as also procure imports at competitive prices.
  Thus, it is likely that sources of earnings in foreign currencies would get diversified.  Table-II.5 does suggest such a possibility as the share of exports in total earnings varied widely.  At the aggregate level, share of exports in total earnings declined from 88.63 per cent to 77.51 per cent.  While this happened for all the categories of companies, the decline was more pronounced in case of T2 and OICs.  Share of exports in total earnings, however, declined for T1 and for FCCs.  But the decline was less marked.  Indian companies’ earnings in foreign exchange can now be potentially influenced by earnings other than through exports – a little less than one-fourth of the total.  Indeed, one-third of total earnings of T2 and one-fourth that of OICs is accounted by the other earnings.  

Detailed data on the other earnings is not directly available in the database. It does, however, appear that a substantial part of the other earnings are for the services rendered including  development of computer  software  and  provision  of   IT   services,  and  transactions  in 

Table-II.5

Share of Exports in Gross Earnings in Foreign Currencies

(Amount in Rs. Crores)
	Year
	Exports
	Other Earnings
	Total Earnings in Foreign Currencies
	Share of Exports in Total Earnings (%)

	(1)
	(2)
	(3)
	(4)
	(5)

	T1: Top 50 Houses (277)
	
	
	

	1995-96
	9,491
	1,342
	10,832
	87.61

	1996-97
	10,767
	2,926
	13,693
	78.63

	1997-98
	12,595
	3,340
	15,936
	79.04

	1998-99
	11,997
	4,246
	16,243
	73.86

	1999-00
	14,667
	3,963
	18,630
	78.73

	2000-01
	19,441
	4,869
	24,310
	79.97

	T2: Next 50 Houses (150)
	
	
	

	1995-96
	2,725
	327
	3,052
	89.28

	1996-97
	3,211
	544
	3,755
	85.51

	1997-98
	3,713
	666
	4,379
	84.79

	1998-99
	3,812
	958
	4,770
	79.91

	1999-00
	4,108
	1,425
	5,530
	74.23

	2000-01
	4,690
	2,264
	6,954
	67.45

	OICs: Other Indian Cos. (1,431)
	
	
	

	1995-96
	9,098
	1,061
	10,159
	89.56

	1996-97
	10,727
	1,397
	12,124
	88.48

	1997-98
	12,250
	1,821
	14,071
	87.06

	1998-99
	12,985
	2,819
	15,804
	82.16

	1999-00
	14,416
	3,306
	17,722
	81.35

	2000-01
	17,740
	5,529
	23,269
	76.24

	FCCs: Foreign-Controlled Cos. (289)
	
	
	

	1995-96
	4,666
	603
	5,269
	88.56

	1996-97
	5,596
	745
	6,341
	88.25

	1997-98
	6,438
	1,375
	7,812
	82.40

	1998-99
	6,833
	1,184
	8,017
	85.23

	1999-00
	7,081
	1,397
	8,478
	83.52

	2000-01
	7,880
	1,774
	9,654
	81.63

	All Companies (2,147)
	
	
	

	1995-96
	25,980
	3,333
	29,313
	88.63

	1996-97
	30,300
	5,612
	35,912
	84.37

	1997-98
	34,996
	7,202
	42,198
	82.93

	1998-99
	35,627
	9,208
	44,835
	79.46

	1999-00
	40,270
	10,090
	50,360
	79.96

	2000-01
	49,751
	14,435
	64,187
	77.51


Figures in brackets are number of companies in the respective category.

foreign currencies conducted at hotels.  It can be seen from Table-II.6 that in the case of service sector companies the share of other earnings in total earnings increased gradually from 38 to 63 per cent.  The corresponding share in the primary sector was considerably higher when compared to that of manufacturing companies.  After an initial increase, share of other earnings declined in case of manufacturing companies.  It thus appears that promotion of Indian investments abroad may have less to do with other earnings in foreign currencies.
Table-II.6

Sector-wise Relative Importance of Other Earnings

in Foreign Currencies







(Percentages)

	Year
	Sector

	
	Primary
	Manufacturing
	Services

	(1)
	(2)
	(3)
	(4)

	1995-96
	14.62
	5.13
	38.17

	1996-97
	12.09
	8.20
	46.14

	1997-98
	11.72
	8.30
	50.10

	1998-99
	11.44
	7.79
	62.53

	1999-00
	12.68
	5.85
	63.18

	2000-01
	8.23
	4.70
	69.20


Ownership Category and Activity-wise Trends in Number of Exporters 

In general, there are more companies in the higher exports-sales ratios in 2000-01 compared to 1995-96 (Table-II.7).  However, nearly 40 per cent of the companies are not in the export trade or in their case, the exports are negligible compared to the sales. More importantly, nearly one-third of the companies of the T1 and almost half of the OICs are not in export trade.  Though, the number of non-exporters are relatively fewer in case of FCCs, the non-exporters still constituted about one-fourth of the total number of FCCs.  What seems to have happened is that those engaged in some export trade initially, i.e., those in the less than 5 per cent range of exports sales ratio moved to the upper ranges.  While the number of companies which did not participate  in  export trade in any of the years was 556, or about one-fourth of the total, those that did not engage in 

Table-II.7

Distribution of Companies according to Export-Sales Ratio

       (Percentages)

	Exports Sales Ratio
	1995-96
	1996-97
	1997-98
	1998-99
	1999-00
	2000-01

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)

	T1: Top 50 Houses
	
	
	
	
	
	

	0
	89
	86
	81
	85
	91
	89

	0 – 5
	92
	85
	87
	86
	76
	76

	5 – 10
	34
	36
	38
	37
	39
	34

	10 – 25
	42
	47
	43
	48
	43
	49

	25 & above
	20
	23
	28
	21
	28
	29

	All Cos.
	277
	277
	277
	277
	277
	277

	T2: Next 50 Houses
	
	
	
	
	
	

	0
	45
	47
	46
	47
	49
	45

	0 – 5
	44
	38
	33
	34
	34
	28

	5 – 10
	13
	16
	17
	14
	15
	23

	10 – 25
	23
	23
	31
	33
	28
	29

	25 & above
	25
	26
	23
	22
	24
	25

	All Cos.
	150
	150
	150
	150
	150
	150

	OICs: Other Indian Cos. 
	
	
	
	
	
	

	0
	669
	652
	662
	677
	690
	673

	0 – 5
	305
	295
	269
	272
	264
	266

	5 – 10
	96
	100
	105
	92
	102
	103

	10 – 25
	132
	127
	127
	126
	117
	123

	25 & above
	229
	257
	268
	264
	258
	266

	All Cos.
	1,431
	1,431
	1,431
	1,431
	1,431
	1,431

	FCCs: Foreign-Controlled Cos. 
	
	
	
	
	
	

	0
	79
	73
	67
	63
	67
	68

	0 – 5
	100
	101
	98
	107
	100
	94

	5 – 10
	40
	44
	42
	38
	46
	38

	10 – 25
	43
	43
	50
	49
	46
	52

	25 & above
	27
	28
	32
	32
	30
	37

	All Cos.
	289
	289
	289
	289
	289
	289

	All Companies
	
	
	
	
	
	

	0
	882
	858
	856
	872
	897
	875

	0 – 5
	541
	519
	487
	499
	474
	464

	5 – 10
	183
	196
	202
	181
	202
	198

	10 – 25
	240
	240
	251
	256
	234
	253

	25 & above
	301
	334
	351
	339
	340
	357

	All Cos.
	2,147
	2,147
	2,147
	2,147
	2,147
	2,147


exports in at least one of the years was quite high at 1,201, i.e., 56 per cent of the total.  If one considers exporting without any break to be an indication of regular exporter, the number of regular exporters i.e., those who exported in all the initial three years was 1,107.  The corresponding number in the final three years is practically the same at 1,111.  In all, only 946 companies, or about 45 per cent of the total, exported in all the six years.  These, however, accounted for 90 per cent of the total exports in 2000-01.  Thus, while there is an increase in the number of companies with higher export-sales ratios, the number of exporters remained static during the period.

Export Orientation 

Maximum increase in exports was recorded by the T1 companies followed by OICs (Table-II.8).  Exports of FCCs, however, increased the slowest.  Their exports-sales ratio indeed declined at the aggregate level.
  From the Table-II.9 it can be seen that irrespective of the group affiliation, export-orientation experienced two spurts first in 1997-98 and next in 2000-01, the latter coinciding with the national level experience.  Within the sample, various categories of companies behaved differently in terms of export-orientation.  This latter group was also better placed in terms of export- orientation (Table-II.9 & Graph-II.2).  Thus, the increase in overall exports was due to T1 and OICs.  In terms of export orientation, as reflected in the export-sales ratios, non-large house Indian companies fared the best followed by the large house companies. In terms of export-orientation too, FCCs lagged behind.  FCCs with their established brand names, superior technology and product acceptance, close association with the consumers through world- wide subsidiaries and affiliates were expected to be
Table-II.8

Company Category-wise Export Earnings of Sample Companies

    (Amount in US $ mn.)
	Company Category
	No. of Companies
	1995-96
	2000-01
	Increase (%)

	
	
	
	
	

	(1)
	(2)
	(3)
	(4)
	(5)

	T1: Top 50 Houses/ Largest Companies
	277
	2,838
	4,255
	49.97

	T2: Second 50 Houses/ Large Cos.
	150
	815
	1,026
	25.99

	OICs: Other Indian Cos.
	1431
	2,720
	3,883
	42.76

	Indian Cos. (T1+T2+OICs)
	1858
	6,372
	9,165
	43.83

	FCCs: Foreign Controlled Cos.
	289
	1,395
	1,725
	23.63

	All Sample Companies
	2147
	7,768
	10,890
	40.20


Table-II.9

Changes in the Export Orientation of Sample Companies









        (Rs. Crores)

	Company Affiliation/

Year
	Net Sales
	Exports
	Exports-Sales Ratio (%)

	(1)
	(2)
	(3)
	(4)

	T1: Top 50 Houses (277)
	
	
	

	1995-96
	99,989
	9,491
	9.49

	1996-97
	113,563
	10,767
	9.48

	1997-98
	122,699
	12,595
	10.27

	1998-99
	129,525
	11,997
	9.26

	1999-00
	146,857
	14,667
	9.99

	2000-01
	160,840
	19,441
	12.09

	T2: Next 50 Houses (150)
	
	
	

	1995-96
	31,035
	2,725
	8.78

	1996-97
	36,088
	3,211
	8.90

	1997-98
	38,533
	3,713
	9.64

	1998-99
	41,104
	3,812
	9.27

	1999-00
	44,223
	4,108
	9.28

	2000-01
	49,029
	4,690
	9.57

	OICs: Other Indian Cos. (1,431)
	
	
	

	1995-96
	64,184
	9,098
	14.17

	1996-97
	71,221
	10,727
	15.06

	1997-98
	78,640
	12,250
	15.58

	1998-99
	87,106
	12,985
	14.91

	1999-00
	96,827
	14,417
	14.89

	2000-01
	105,406
	17,740
	16.83

	FCCs: Foreign-Controlled Cos. (289)
	
	
	

	1995-96
	49,960
	4,666
	9.34

	1996-97
	61,252
	5,596
	9.14

	1997-98
	66,083
	6,438
	9.74

	1998-99
	71,721
	6,833
	9.53

	1999-00
	80,625
	7,081
	8.78

	2000-01
	84,786
	7,880
	9.29

	All Companies (2,147)
	
	
	

	1995-96
	245,169
	25,980
	10.60

	1996-97
	282,123
	30,300
	10.74

	1997-98
	305,955
	34,996
	11.44

	1998-99
	329,456
	35,627
	10.81

	1999-00
	368,533
	40,270
	10.93

	2000-01
	400,061
	49,751
	12.44


Graph-II.2
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in a better position to promote host country exports.  This does not seem to have happened in India even in the ‘nineties.
Pattern of Expenditure in Foreign Currencies


Just as companies earn foreign exchange through means other than exports, they also spend foreign exchange in a similar manner.  Table-II.10 provides the pattern of foreign exchange spending by the sample companies.  Unlike in the case of earnings, somewhat more detailed information on other forms of expenditure is available.  As in the case of earnings where the share of exports declined, the overall share of imports in total expenditure in foreign currencies also declined.  Differences between  various categories of companies also exist.  For example, in case of the T1 companies, the decline was only marginal. On the other hand, the decline was more prominent in case of other companies especially, OICs.

Interest payments in case of T1 companies and dividend payments together with royalty payments in case of FCCs constituted other important identifiable items of expenditure in foreign currencies.  Interest-

Table-II.10

Composition of Expenditure in Foreign Currencies

by different Categories of Companies



(Percentages)

	Company Affiliation/

Year
	Total Expenditure (Rs. Crores)
	Imports
	Interest
	Dividends
	Know-how and Royalty
	Others
	Total

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)

	T1: Top 50 Houses (277)
	

	1995-96
	18,204
	82.87
	3.33
	0.63
	6.03
	7.13
	100.00

	1996-97
	20,316
	82.44
	3.94
	0.97
	2.69
	9.96
	100.00

	1997-98
	24,258
	83.67
	5.34
	0.90
	1.40
	8.69
	100.00

	1998-99
	25,246
	79.73
	6.60
	0.87
	2.31
	10.49
	100.00

	1999-00
	26,070
	80.50
	5.62
	0.72
	2.66
	10.50
	100.00

	2000-01
	29,393
	80.75
	5.61
	0.53
	1.18
	11.93
	100.00

	T2: Next 50 Houses (150)
	

	1995-96
	5,444
	91.21
	1.69
	0.30
	1.18
	5.63
	100.00

	1996-97
	5,615
	89.75
	2.00
	0.45
	1.79
	6.01
	100.00

	1997-98
	5,625
	86.72
	2.88
	0.45
	1.91
	8.03
	100.00

	1998-99
	5,156
	84.23
	4.88
	0.37
	1.49
	9.03
	100.00

	1999-00
	5,969
	84.13
	3.74
	0.27
	1.62
	10.24
	100.00

	2000-01
	7,318
	84.37
	2.42
	0.21
	1.27
	11.73
	100.00

	OICs: Other Indian Cos. (1,431)
	

	1995-96
	9,502
	91.39
	0.95
	0.24
	1.97
	5.46
	100.00

	1996-97
	10,199
	91.12
	1.02
	0.27
	1.55
	6.04
	100.00

	1997-98
	10,966
	88.65
	1.61
	0.33
	1.45
	7.96
	100.00

	1998-99
	12,003
	83.73
	1.79
	0.27
	2.33
	11.87
	100.00

	1999-00
	13,785
	84.21
	1.50
	0.23
	0.68
	13.39
	100.00

	2000-01
	16,342
	80.48
	1.37
	0.24
	0.60
	17.30
	100.00

	FCCs: Foreign-Controlled Cos. (289)
	

	1995-96
	8,326
	86.78
	1.13
	4.11
	2.28
	5.70
	100.00

	1996-97
	11,314
	87.35
	0.83
	3.70
	2.30
	5.83
	100.00

	1997-98
	9,956
	82.64
	1.05
	5.32
	3.57
	7.43
	100.00

	1998-99
	11,323
	81.82
	1.18
	6.15
	3.10
	7.76
	100.00

	1999-00
	13,135
	83.30
	0.66
	6.10
	3.23
	6.72
	100.00

	2000-01
	13,281
	79.44
	0.75
	8.61
	3.16
	8.05
	100.00

	All Companies (2,147)
	

	1995-96
	41,475
	86.70
	2.13
	1.20
	3.71
	6.26
	100.00

	1996-97
	47,444
	86.34
	2.34
	1.41
	2.25
	7.67
	100.00

	1997-98
	50,806
	84.88
	3.42
	1.59
	1.89
	8.21
	100.00

	1998-99
	53,728
	81.50
	4.22
	1.80
	2.40
	10.08
	100.00

	1999-00
	58,958
	82.36
	3.36
	1.76
	2.22
	10.31
	100.00

	2000-01
	66,333
	80.82
	3.24
	2.04
	1.44
	12.45
	100.00


Figures in brackets are number of companies in the respective category.
ingly, the share of royalty payments declined significantly in case of T1 companies.  This could be interpreted in two ways.  One, large Indian companies are depending less and less on technology imports and two, they are focussing more on commodities which are not associated with technology imports.  An equally important possibility is that foreign companies are less inclined to provide technology to un-associated Indian companies in the post-liberalisation period.
  In the new regime, not only the relative share of technical collaborations in the total foreign collaboration approvals but also the importance of arms-length transfer of technology declined.
  An interesting major development in case of the T2 companies, and to some extent T1 companies as well, is the increasing share of other forms of expenditure in foreign currencies.  The corresponding share was somewhat stable in case of FCCs.  While foreign travel is one component of such other expenditure, it should be seen whether commissions, insurance, etc. explain a substantial portion of the other expenditure.


From Table-II.11 it can be seen that Service sector companies once again behaved differently with very high share of other items of expenditure.  Such items accounted for close two-thirds of the total expenditure.  In case of manufacturing companies too the corresponding share increased while for primary sector companies, the share declined steeply.  A comparison with Table-II.6 suggests that the other items could be closely related to earnings in foreign currencies other than through exports.

Table-II.11

Sector-wise Relative Importance of Expenditure other than Imports

in Foreign Currencies







(Percentages)
	Year
	Sector

	
	Primary
	Manufacturing
	Services

	(1)
	(2)
	(3)
	(4)

	1995-96
	25.19
	11.64
	37.33

	1996-97
	16.23
	11.90
	40.43

	1997-98
	16.76
	12.75
	45.55

	1998-99
	17.90
	15.44
	53.31

	1999-00
	13.40
	13.92
	54.08

	2000-01
	8.81
	14.17
	66.36


Within imports too substantial changes are taking place.  Imports of raw materials, stores and spares are becoming more significant (Table-II.12, Graphs-II.3A&B ).  On the other hand, share of capital goods fell quite steeply.   While falling imports of capital goods may be a reflection of the slowing down of the economy, the fast increasing imports especially of raw materials suggest the long term dependence on imported intermediate inputs by large Indian companies.  Interestingly, non-large house Indian companies did not experience a similar decline in the share of imported capital goods.  Another factor which emerged of late is the import of finished goods possibly for re-sale in the domestic market.  The share of imported finished goods in total imports was not only high in case of foreign-controlled companies, unlike in case of Indian companies, the share did not record a decline in 2000-01.  In case of OICs too, finished goods in general claimed an increasing share, if one ignores the final year.   Over all, the number of companies importing finished goods increased gradually from 188 in 1995-96 to 249 in 2000-01.   Out of the 61 companies which imported Rs. 10 crores or more worth of finished goods in 2000-01 29, or about half, are FCCs.
Table-II .12

Composition of Imports: Category-wise









(Percentages)

	Company Affiliation/

Year
	Total Imports

(Rs. Crores)
	Raw Materials
	Capital Goods
	Finished Goods
	Total

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	T1: Top 50 Houses (277)
	
	
	
	

	1995-96
	15,086
	70.02
	25.60
	4.39
	100.00

	1996-97
	16,748
	74.82
	20.15
	5.03
	100.00

	1997-98
	20,298
	72.97
	19.53
	7.49
	100.00

	1998-99
	20,129
	69.40
	21.48
	9.12
	100.00

	1999-00
	20,987
	80.50
	8.03
	11.47
	100.00

	2000-01
	23,735
	89.63
	5.06
	5.31
	100.00

	T2: Next 50 Houses (150)
	
	
	
	

	1995-96
	4,965
	66.54
	32.54
	0.92
	100.00

	1996-97
	5,039
	74.21
	21.53
	4.26
	100.00

	1997-98
	4,878
	80.73
	15.09
	4.18
	100.00

	1998-99
	4,342
	80.19
	14.60
	5.21
	100.00

	1999-00
	5,022
	80.77
	14.28
	4.95
	100.00

	2000-01
	6,174
	89.49
	6.71
	3.80
	100.00

	OICs: Other Indian Cos. (1,431)
	
	
	
	

	1995-96
	8,684
	76.50
	21.55
	1.95
	100.00

	1996-97
	9,294
	74.28
	21.97
	3.75
	100.00

	1997-98
	9,722
	78.89
	16.01
	5.10
	100.00

	1998-99
	10,051
	78.03
	12.42
	9.55
	100.00

	1999-00
	11,608
	77.79
	9.71
	12.50
	100.00

	2000-01
	13,152
	81.37
	11.80
	6.83
	100.00

	FCCs: Foreign-Controlled Cos. (289)
	
	
	
	

	1995-96
	7,226
	82.29
	12.61
	5.10
	100.00

	1996-97
	9,882
	65.95
	28.01
	6.04
	100.00

	1997-98
	8,228
	76.98
	14.63
	8.39
	100.00

	1998-99
	9,264
	74.00
	12.50
	13.51
	100.00

	1999-00
	10,941
	74.58
	13.40
	12.02
	100.00

	2000-01
	10,550
	78.63
	8.13
	13.23
	100.00

	All Companies (2,147)
	
	
	
	

	1995-96
	35,960
	73.57
	22.97
	3.46
	100.00

	1996-97
	40,964
	72.48
	22.63
	4.89
	100.00

	1997-98
	43,125
	75.95
	17.30
	6.75
	100.00

	1998-99
	43,787
	73.42
	16.82
	9.76
	100.00

	1999-00
	48,558
	78.55
	10.29
	11.16
	100.00

	2000-01
	53,610
	85.42
	7.51
	7.07
	100.00


Figures in brackets are number of companies in the respective category.
Graphs-II.3A&B
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Size of Pies not to scale.
Notable among the FCCs are: Aventis Pharma, BASF (India), Birla 3M, Burroughs Wellcome, Carrier Aircon, Clariant (India), Gestetner, Glaxo, Hind Lever Chemicals, Hindustan Lever, Infar (India), Kalyani Sharp, Kodak (India), Krone Communications, Lederle, Novarts, Pfizer, Ricoh (India), Sandvik Asia, Smithkline Beecham Pharmaceuticals (India) Ltd., and Wyeth Lederle.  Prominent among the Indian companies are: Adani Exports, Deepak Fertilisers & Petrochemicals, HCL Infosystems, IVP Ltd., Grasim Industries, and Priya Ltd.   Adani Export presents an interesting case.  The company is a recognised Super Star Trading House which has also been conferred the Golden trader status.
  It can be seen from Table-II.13 that while the company’s exports declined after 1997-98, imports increased substantially.  What is even more important is the fact that practically all the imports were of finished goods.  This offers a clear case of imports not being related to exports and the net balance on trade account falling substantially due to the import of finished goods. 


Table-II.13

Exports and Imports of Adani Exports Ltd. 

(A Golden Super Star Trading House)
	
	Exports
	Imports
	Import of Finished Goods
	Trade Balance

	(1)
	(2)
	(3)
	(4)
	(5)

	1995-96
	775.69
	200.29
	173.92
	572.86

	1996-97
	1,089.35
	282.68
	282.68
	805.80

	1997-98
	1,634.81
	409.67
	409.51
	1,218.93

	1998-99
	1,108.85
	418.96
	418.79
	681.26

	1999-00
	1,169.99
	857.23
	857.23
	306.31

	2000-01
	985.86
	642.72
	641.75
	336.91


Another interesting case is that of Hind Lever Chemicals Ltd. (HLCL), 50 per cent of whose shares are held by Hindustan Lever Ltd (HLL).  While HLL does not show any significant amount of import of finished goods, HLCL reported increasing amounts of finished goods since 1998-99.  Incidentally, HLCL ceased to be a subsidiary of HLL in 1999 and, as stated earlier, both the companies clarify that the reported import figures do not include imported items purchased locally and those obtained from canalising agencies. Given the possible coordination between the two group companies it should be seen to what extent the imports of HLCL are used for own purposes and for use by HLL or other companies of the group.  By itself, HLL is able to show a highly favourable surplus on account of net foreign exchange earnings.  If the imports of HLCL are also combined, it is easy to see that the position changes drastically (Table-II.14).  Had HLL’s share been just a little higher, HLCL would have been a subsidiary of HLL and HLCL’s  accounts would have been consolidated with HLL’s.   The consolidated accounts would have reflected HLCL’s imports too and the group’s net earning position would have been not so favourable.  While the trade balance on account of HLL appears to have risen fast from Rs. 118.20 crores in 1995-96 to Rs. 1,182.23 crores in 2000-01, when seen in combination with HLCL’s trade balance, the rise, however, does not appear to be so impressive.  Indeed, net earnings turn out to be highly negative in the intermediate years and only nominal in the final year.  Seen in the background of the transformation of HLCL into a fertiliser company after exchange of business with HLL, from being a manufacturer of detergents
, it is easy to see how individual company export and import values can be misleading.   Incidentally, exports of HLCL are practically nil once again underlining the fact that imports may not be related to exports at the level of individual company.  More importantly the cases of Adani Exports and the HLL group raise serious questions about the possible benefits from Export and Trading Houses in terms of net foreign exchange earnings.

Table-II.14

Exports, Imports and Net Earnings in Foreign Currencies by Hind Lever Chemicals Ltd and Hindustan Lever Ltd

(Amount in Rs. Crores)
	
	Exports
	Imports
	Of which, Finished Goods
	Trade Balance
	Net Earnings

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	
	Hind Lever Chemicals Ltd

	1995-96
	0.00
	0.00
	0.00
	0.00
	0.00

	1996-97
	4.98
	305.30
	0.00
	-300.32
	-300.36

	1997-98
	0.00
	318.22
	0.00
	-318.22
	-318.24

	1998-99
	0.20
	545.60
	231.28
	-545.40
	-545.42

	1999-00
	0.00
	815.30
	450.05
	-815.30
	-815.87

	2000-01
	0.00
	811.14
	400.45
	-811.14
	-811.70

	
	Hindustan Lever Ltd

	1995-96
	529.10
	410.90
	2.32
	118.20
	58.76

	1996-97
	638.80
	248.86
	8.33
	389.94
	301.73

	1997-98
	762.70
	427.10
	26.78
	335.60
	190.45

	1998-99
	1073.47
	465.28
	34.63
	608.19
	386.22

	1999-00
	1311.56
	438.64
	18.64
	872.92
	573.34

	2000-01
	1692.06
	509.83
	22.18
	1182.23
	813.33

	
	Hind Lever Chemicals Ltd and Hindustan Lever Ltd Combined

	1995-96
	529.10
	410.90
	2.32
	118.20
	58.76

	1996-97
	643.78
	554.16
	8.33
	89.62
	1.37

	1997-98
	762.70
	745.32
	26.78
	17.38
	-127.79

	1998-99
	1073.67
	1010.88
	265.91
	62.79
	-159.20

	1999-00
	1311.56
	1253.94
	468.69
	57.62
	-242.53

	2000-01
	1692.06
	1320.97
	422.63
	371.09
	1.63


Import Intensity

Import dependence too varied (Table-II.15).  It does appear that the overall import dependence declined for all categories of companies.  It has, however, to be noted that the observed import-sales ratios could be misleading because companies while on the one hand are not only importing substantial amount of finished goods, but they are also buying finished goods from the local manufacturers.  To that extent, one should compare imports with sales emerging out of own production only.  Also, there could be a hidden amount of indirect imports whether purchased from local traders who brought the items for stock and sale or because the local supporting manufacturers themselves are using imported raw materials and components.  One may refer to the case of Colgate’s production associates described in the previous section.  Column (5) of Table-II.15 shows the ratio of sales of traded items to own manufactures.  Though the ratio declined suddenly in the final year, it was above 10 per cent in all the other years.  It can be seen that the ratio is the highest for FCCs (Graph-II.4).  On the other hand, finished goods too occupied an important position in the imports of FCCs.  Such trading is prominent in many consumer non-durables (See Table-II.16 for illustrative cases). Assuming that imported raw materials and capital goods would be used in own manufacture and are not passed on to units with which the companies have production arrangements, it would be more appropriate to compare import of raw materials (and capital goods) with sale of own manufactures.  The relevant ratios are shown in columns (7) and (8) of Table-II.15.  Once again, the results are mixed.  

While the top 50 house companies show an increasing dependence on imported raw materials, there are no clear patterns in case of the second 50 group and other Indian companies.  In case of FCCs too the ratio did not show any clear trend.  It was, however, lower than that in the initial two years.  It does appear that FCCs are increasingly depending on imports for finished goods and traded items instead of for local production purposes.  

Table-II.15

Changes in the Import Intensity of Sample Companies

              (Percentages)
	Company Affiliation/

Year
	Net Sales

(Rs. Crores)
	Imports

(Rs. Crores)
	Imports/Sales Ratio 
	Ratio of Traded Sales to Manufacturing Sales
	Share of finished goods in imports
	Ratio of Imports to Sales of Own Manufactures

	
	
	
	
	
	
	Capital Goods and Raw Material  Imports
	Raw Materials Imports

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)

	T1: Top 50 Houses (277)
	
	
	
	
	
	

	1995-96
	99,989
	15,086
	15.09
	11.03
	4.39
	15.73
	11.52

	1996-97
	113,563
	16,748
	14.75
	10.64
	5.03
	15.45
	12.17

	1997-98
	122,699
	20,298
	16.54
	11.13
	7.49
	17.25
	13.61

	1998-99
	129,525
	20,129
	15.54
	11.02
	9.12
	16.29
	12.44

	1999-00
	146,857
	20,987
	14.29
	10.00
	11.47
	14.37
	13.07

	2000-01
	160,840
	23,735
	14.76
	9.32
	5.31
	15.89
	15.04

	T2: Next 50 Houses (150)
	
	
	
	
	
	

	1995-96
	31,035
	4,965
	16.00
	11.27
	0.92
	16.76
	11.25

	1996-97
	36,088
	5,039
	13.96
	11.97
	4.26
	14.41
	11.17

	1997-98
	38,533
	4,878
	12.66
	13.66
	4.18
	13.48
	11.35

	1998-99
	41,104
	4,343
	10.56
	12.56
	5.21
	11.05
	9.35

	1999-00
	44,223
	5,022
	11.36
	7.21
	4.95
	11.56
	9.82

	2000-01
	49,028
	6,174
	12.59
	6.85
	3.80
	13.36
	12.42

	OICs: Other Indian Cos. (1,431)
	
	
	
	
	
	

	1995-96
	64,184
	8,684
	13.53
	10.20
	1.95
	14.97
	11.68

	1996-97
	71,221
	9,294
	13.05
	9.48
	3.75
	14.13
	10.91

	1997-98
	78,640
	9,722
	12.36
	9.95
	5.10
	13.45
	11.18

	1998-99
	87,106
	10,051
	11.54
	12.70
	9.55
	12.37
	10.67

	1999-00
	96,827
	11,608
	11.99
	11.64
	12.50
	12.50
	11.11

	2000-01
	105,406
	13,152
	12.48
	7.53
	6.83
	13.77
	12.03

	FCCs: Foreign-Controlled Cos. (289)
	
	
	
	
	
	

	1995-96
	49,960
	7,226
	14.46
	12.17
	5.10
	13.36
	11.58

	1996-97
	61,252
	9,882
	16.13
	11.72
	6.04
	14.79
	10.38

	1997-98
	66,083
	8,228
	12.45
	12.03
	8.39
	11.21
	9.42

	1998-99
	71,721
	9,264
	12.92
	14.99
	13.51
	11.35
	9.71

	1999-00
	80,625
	10,941
	13.57
	14.49
	12.02
	12.09
	10.25

	2000-01
	84,786
	10,550
	12.44
	14.11
	13.23
	10.97
	9.94

	All Companies (2,147)
	
	
	
	
	
	

	1995-96
	245,169
	35,960
	14.67
	11.11
	3.46
	14.97
	11.68

	1996-97
	282,123
	40,964
	14.52
	10.79
	4.89
	14.13
	10.91

	1997-98
	305,955
	43,125
	14.10
	11.37
	6.75
	13.45
	11.18

	1998-99
	329,456
	43,787
	13.29
	12.59
	9.76
	12.37
	10.67

	1999-00
	368,533
	48,558
	13.18
	11.13
	11.16
	12.50
	11.11

	2000-01
	400,061
	53,610
	13.40
	9.69
	7.07
	13.77
	12.03


Table - II.16

Selected List of Consumer Items Marketed by MNCs and Indian Large Companies
	Marketed by
	Product
	Made by

	Asian Cables Ltd*
	Wilman Shaving Cream
	Jokhi Cosmetics & Consumer Products Pvt Ltd, Mumbai

	Asian Cables Ltd*
	Wilman Shaving Foam
	Vimsons Aerosol, Anand

	Bajaj Sevashram Ltd
	Bajaj Brahmi Amla Hair oil
	Frangrance Cosmetic Pvt Ltd

	Bajaj Sevashram Ltd
	Bajaj Brahmi Amla Hair Oil
	Vina Cosmetics Inds, Dabhasa

	Balsara Home Products Ltd
	Odonil
	Varun Industries, Silvassa

	Balsara Home Products Ltd
	Babool Tooth Paste
	Vaspar, Silvassa

	Balsara Home Products Pvt Ltd
	Tooth Paste (Meswak)
	Paun Household Products Pvt Ltd

	Britannia Industries Ltd
	Processed Cheese & Flavoured Milk
	Dynamix Dairy Inds Ltd., Baramati

	Britannia Industries Ltd
	Tiger Brand Glucose Biscuits
	French Foods India Pvt Ltd., Faridabad

	Britannia Industries Ltd
	Tiger Brand Glucose Biscuits
	Gokul Foods Pvt Ltd., Fatehpur

	Britannia Industries Ltd
	Tiger Brand Glucose Biscuits
	RKM Foods, Patankot

	Britannia Industries Ltd
	Tiger Brand Glucose Biscuits
	Super Snacks Pvt Ltd., Ghaziabad

	Cadbury India Ltd
	Drinking Chocolate
	Shree Warna Sahakari Dudh Utpadak Prakriya

	Cadila Laboratories Ltd*
	Talcum Powder & Cleanser
	Frontline Cosmetics, Ahmedabad

	Calcutta Chemical Co Ltd*
	Margo Soap
	Super Cosmetics Pvt Ltd, Kanpur

	Coca Cola India Pvt Ltd
	Sunfill Soft Drink Concentrate
	Enrich Agro Food Products Ltd.

	Colfax Laboratories India Ltd*
	Blue Stratos After Shae Lotion
	PJM Pharmaceuticals Pvt Ltd

	Colgate Palmolive India Ltd
	Charmis Cold Cream
	Accra Pac (I) Ltd., Vapi

	Colgate Palmolive India Ltd*
	Tooth Brushes
	Advani Industries, Maharashtra

	Colgate Palmolive India Ltd
	Colgate Dental Cream
	Colgate Palmolive Nepal Pvt Ltd

	Colgate Palmolive India Ltd
	Tooth Brushes
	Contemporary Targets Ltd., Vadodara

	Colgate Palmolive India Ltd
	Tooth Brushes
	Contemporary Targett Prafull Pvt Ltd, Delhi

	Colgate Palmolive India Ltd
	Palmolive Shaving Cream
	Coral Cosmetics Ltd., Thane

	Colgate Palmolive India Ltd*
	Tooth Powder
	Crystal Cosmetics Ltd., Hyderabad

	Colgate Palmolive India Ltd*
	Tooth Brushes
	Dye-Azo Pvt Ltd

	Colgate Palmolive India Ltd
	Tooth Brushes
	Logic Plastics Pvt Ltd., Daman

	Colgate Palmolive India Ltd
	Tooth Paste
	Lumena Home Products Pvt Ltd.

	Colgate Palmolive India Ltd*
	Shampoo & Palmolive Brilliantine
	MG Shahani & Co (Delhi) Ltd, Delhi

	Colgate Palmolive India Ltd
	Colgate Dental Cream
	Sterling Home Products Pvt Ltd

	Colgate Palmolive India Ltd
	Cibaca Tooth Paste
	Sunshine Cosmetics Pvt Ltd

	Colgate Palmolive India Ltd
	Tooth Brushes
	United Bristlers & Brushes Pvt Ltd, Mumbai

	Dabur India Ltd
	Dabur Amla Kesh Tel, Dabur Vatika & Dabur Lal Dant Manjan
	Dabur Nepal Pvt Ltd

	Dabur India Ltd
	Dabur Vatika Shampoo
	Northern Aromatics Ltd

	Eskayef Ltd*
	Iodex Burn Spray
	Accra Pac India, Vapi

	Frito Lay India
	Lehar Sohan Papdi
	Bikanerwala Foods Pvt Ltd, Delhi

	Gillette India Ltd
	Shaving Gel
	Aeropharma Ltd, Murbad Gel imported by Gillette India)

	Marketed by
	Product
	Made by

	Godrej Consumer Products Ltd
	Godrej Fairglow Fairness Cream
	Kraftech Products Inc

	Godrej Consumer Products Ltd
	Ezee Liquid Detergent
	Loco Products Co. Pvt Ltd

	Godrej Consumer Products Ltd
	Godrej Shaving Round
	Pioneer Cosmetics, Dadra

	Godrej Soaps Ltd*
	Godrej Rich Foam
	Kaivan Cosmetics, Daman

	Godrej Soaps Ltd*
	Cinthol Luxury Toilet Powder
	Konkan Laboratories Pvt Ldt

	Godrej Soaps Ltd*
	Godrej Lather Shaving Cream
	National Trading Co., Bomaby

	Godrej Soaps Ltd*
	Velvette Egg Shampoo (Sachet)
	Shree Cosmetics, Pondicherry

	Godrej Soaps Ltd*
	Godrej Hair Dye
	Urisan Cosmetics Pvt Ltd., Mumbai

	Godrej Soaps Ltd*
	Velvette Black Shampoo (Sachet)
	Venmetics, Pondicherry

	Henkel Spic India Ltd
	FA Soap
	VVF Ltd, Navsari

	Hindustan Ciba-Geigy Ltd*
	Cibaca Tooth Powder
	Kent Labs (Mumbai) Pvt Ltd

	Hindustan Lever Ltd
	Taj Mahal Tea Bags
	Aadithya Industries, Coimbatore

	Hindustan Lever Ltd
	Sun Silk Shampoo
	Alfa Packaging, Silvassa+D30

	Hindustan Lever Ltd
	Nail Enamel Remover
	Alpa R & P Ltd

	Hindustan Lever Ltd
	Clinic Plus Coconut Hair Oil
	Beta Cosmetcis, Silvassa

	Hindustan Lever Ltd
	Close Up Tooth Paste
	Global Halthcare Products, Silvassa

	Hindustan Lever Ltd
	Close-up Tooth Paste
	Global Healthcare Products Pvt Ltd.

	Hindustan Lever Ltd
	Clinic Plus Shampoo
	Healthcare Products Pvt Ltd

	Hindustan Lever Ltd
	Kissan Fruit Kick Squash & Kissan Jam
	Himalayan Frozen Foods Ltd

	Hindustan Lever Ltd*
	Tooth Paste
	International Healthcare Products Pvt Ltd, Mumbai

	Hindustan Lever Ltd
	Max Magic, Sugar Confectionary
	Makson Foods Pvt Ltd, Surendra Nagar

	Hindustan Lever Ltd
	Fair & Lovely Fairness Cream, Ayush Shampoo & Pepsodent Tooth Paste
	Mul Dentpro Pvt Ltd., Daman

	Hindustan Lever Ltd
	Lifebuoy Soap
	Nahar Industrial Enterprises Ltd., Ludhiana

	Hindustan Lever Ltd
	Pepsodent Tooth Paste
	Prime Healthcare Products, Daman

	Hindustan Lever Ltd
	Taj Mahal Tea Bags
	Swaraj Techno Engineers Pvt Ltd, Faridabad

	Hindustan Lever Ltd
	Tooth Brushes
	Unident Brushes Pvt Ltd

	Hindustan Lever Ltd (imported and marketed by)
	Dove Soap
	Lever Faberge Deutschland GMBH, Mannheim, Germany

	Indexport Ltd s/o Hindustan Lever Ltd*
	Liril Freshness Talc, Sun Silk & Clininc Shampoo
	International Healthcare Products Ltd, Mumbai

	Indexport Ltd s/o Hindustan Lever Ltd*
	Tooth Paste
	Mul Healthcare Products Pvt Ltd

	Indexport Ltd. (Subsidiary of Hindustan Lever Ltd
	Denim After Shave lotion
	Accra Pac (I) Ltd., Vapi

	Indexport Ltd. s/o Hindustan Lever Ltd*
	Fair & Lovely Cream
	International Healthcare Products Pvt Ltd., Mumbai

	Indexport Ltd. s/o Hindustan Lever Ltd*
	Sun Silk Shampoo
	International Healthcare Products Pvt Ltd., Mumbai

	Indian Shaving Products Ltd*
	7 O' Clock Ejtek Shaving Cream
	Lucky Laboratories Ltd, Sikandrabad

	JB Advani & Co (Mysore) Ltd*
	English Leather Talcum Powder
	Peerless Panoramic Products Pvt Ltd

	Marketed by
	Product
	Made by

	JL Morison India Ltd*
	Addis Shaving Brush
	Crystal, Mumbai

	JL Morison India Ltd*
	Nivea Shaving Brush
	Herman Plastic Industries

	JL Morison India Ltd
	Nivea Body Talc & Nivea Shaving Cream
	Kaivan Cosmetics, Daman

	JL Morison India Ltd*
	Nivea Fine Talc
	Saina Industries, Silvassa

	Kissan Products Ltd. (Licensee)*
	Kissan Milk Biscuits
	Premier Biscuits Pvt Ltd., 

	Kores India Ltd
	Glue Stick
	Vapson Chemical Products Pvt Ltd, Mumbai

	Leo Mattel (India) Pvt Ltd
	Barbie Pretty & Cool Dolls
	Fancy Fittings Ltd, Mumbai

	Muller & Phipps India Ltd*
	Cuticura Lavender Mist (Large)
	Alpha Cosmetics

	Muller & Phipps India Ltd*
	Cuticura International Classic
	Anand Cosmetics, Bangalore

	Muller & Phipps India Ltd*
	Cavisan

	Chemicure Laboratories Pvtt. Ltd., Udaipur

	Muller & Phipps India Ltd*
	Cuticura Prickly Heat Powder
	Lakshmi Cosmetics, Pondicherry

	Muller & Phipps India Ltd*
	Cuticura Lavender Mist
	Pavitra Cosmetics, Madras

	Muller & Phipps India Ltd*
	Cuticura International Classic
	Venus Products

	Muller & Phipps India Ltd*
	Flush Up
	Walsons Laboratories, Calicut

	Nature Cosmetic Enterprises Pvt Ltd*
	Lure Shampoo
	Modern Cosmetics, Virar

	Nestle India Ltd
	Maggie Tomato Ketchup
	Nijjer Agro Foods Ltd

	Parle Prodcuts Ltd
	Hide & Seek Biscuits
	BBL Foods Pvt Ltd

	Parle Products Ltd*
	Prudent Tooth Paste
	Flash Laboratories Ltd

	Pepsi Foods Ltd
	Diet Pepsi Soft Drink
	Jai Drinks Pvt Ltd, Jaipur

	Pond's India Ltd*
	Pond's Conditioning Shampoo
	Care Treat, Bharuch

	Pond's India Ltd*
	Pond's Soap
	Godrej Soaps Ltd

	Pond's India Ltd*
	Pond's Sandal Talc
	International Healthcare Products Ltd, Mumbai

	Pond's India Ltd*
	Pomade (Vaseline)
	JB Advani & Co (Mysore) Ltd

	Procter & Gamble Home Products Ltd
	Old Spice Shaving Cream
	Colfax Laboratories Pvt Ltd, Panda

	Procter & Gamble Home Products Ltd
	Head & Shoulders Shapoo Sachet
	Procter & Gamble Mfg (Thailand) Ltd

	Rallis India Ltd*
	Rallicoil (Mosquito Coil)
	Senio Chemicals Pvt Ltd, Hyderabad

	Reckitt Benckiser (I) Ltd
	Mortein Mosquito Coil
	Hindustan Seals Ltd

	Reckitt Benckiser (I) Ltd*
	Dettol
	Universal Generics Pvt Ltd., Mumbai

	Reckitt Benckiser (I) Ltd
	Dettol Shaving Cream
	VVF Ltd, Navsari

	Sara Lee TTK Ltd
	Brylcream Stylus Cream
	Padmam Herbal Care Pvt Ltd

	Smithkline Beecham
	ENO Fruit Salt
	Southern Drugs & Pharmaceuticals 

	Tropicana Beverages Co.
	Tropicana Fruit Juice
	Dynamix Dairy Inds Ltd., Baramati

	Wipro Ltd*
	Santoor Beauty Talc
	Saina Industries, Silvassa

	* From S.K. Goyal, et. al., India's Imports & Exports: Some Insights, ISID, 1991.
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While studies have shown that FCCs have not been major exporters from India, it was suggested that in the earlier regulated regime, when FCCs in general could not have a foreign subsidiary status, technology imports had also to be licensed on a case-to-case basis and companies were even prevented from seeking foreign technology in case indigenous technologies were available, foreign parent companies were not prepared to integrate the operations of their Indian affiliates which could have helped in better access to technology and markets of the parent companies.  These restrictions have since been done away with.  As a result, a good number of former minority FCCs acquired subsidiary status.

Further, among the new approvals, those with majority stake for the foreign shareholder are progressively claiming an increasing share.
  Also, import of technology has been allowed through the automatic approval route in most cases (Table-II.17 & Graph-II.5).   In spite of these changes, the fact that FCCs did not turn out to be more export-oriented, therefore, needs a closer examination.  Is it because FCCs are under lesser pressure now than earlier to export or the industrial composition of FCCs is such that there was little scope for improvement?  It is also a fact that some of the major FCCs grew through mergers which add to the export volumes of FCCs covered in the sample.  Had it not been so, exports of sample FCCs would have grown even slower.  For example, exports of Brooke Bond (India) Ltd and Ponds (India) Ltd., which were merged with Hindustan Lever Ltd. (HLL), a Golden Super Star Trading House, in 1996 and 1998 respectively, are reflected in HLL’s exports for the first time in 1996-97 and 1998-99 respectively. But for a sharp jump in the final year, the export-sales ratio of FCCs did not improve at the aggregate level. 
Table-II.17

Relative Share of Technical Collaborations in Foreign Collaboration Approvals

	Year
	Number of Foreign Collaborations Approved

	Share of Technical Collaborations in Total Approvals (3)/(2) x 100
	Share of Automatic Approvals in Total Technical Collaborations

(4)/(3) x 100

	
	
	Of which, Technical
	
	

	
	
	
	Approved by RBI under the Automatic Route
	
	

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	1991
	950
	661
	147
	69.58
	22.24

	1992
	1,520
	828
	485
	54.47
	58.57

	1993
	1,470
	691
	441
	47.01
	63.82

	1994
	1,854
	792
	501
	42.72
	63.26

	1995
	2,337
	982
	552
	42.02
	56.21

	1996
	2,303
	744
	424
	32.31
	56.99

	1997
	2,325
	660
	416
	28.39
	63.03

	1998
	1,786
	595
	401
	33.31
	67.39

	1999
	2,224
	498
	324
	22.39
	65.06

	2000
	2,144
	418
	286
	19.50
	68.42

	2001
	2,270
	288
	212
	12.69
	73.61


Source: Ministry of Commerce & Industry, SIA Newsletter, April 2002 and September 2001.
Graph-II.5

Ownership Category-wise Net Earnings in Foreign Currencies


In view of the serious foreign exchange constraint faced by the country in the earlier regime, it had been a matter of importance to which extent the corporate sector was able to meet its requirement of foreign exchange and its ability to contribute net foreign exchange for the economy.  The emphasis was more on large Indian companies and foreign companies both of which are expected to have better access to external markets due to their size and foreign affiliation respectively.  As mentioned earlier, it has been, however, observed that these two categories were net spenders of foreign exchange.
  While the country has accumulated huge foreign exchange reserves, these have been built-up more through capital inflows which have servicing obligations instead of through surpluses on the trade account.  How the large corporate sector’s contribution has changed in the new regime, therefore, continues to be a matter of significance. Table-II.18 presents the net foreign exchange earnings by different sets of companies during the study period.   While net outgo of foreign exchange on account of the operations of the sample companies declined at current prices, from Rs. 12,000 crores to nearly Rs. 2,000 crores, the T1 companies and FCCs continue to be net spenders of foreign exchange and a major portion of the deficit is accounted for by T1 companies.  Total expenditure in their case exceeded the earnings in all the years.  Interestingly, net earnings improved substantially in case of T2 companies.  OICs even turned net earners of foreign exchange.  But for the fact that OICs improved their foreign exchange earning capacity, the overall deficit would have been substantially higher.

It should be seen to what extent industry characteristics are responsible for the export earnings and observed net earnings capacity of different groups.  This is particularly so in the context of differing behaviour of companies in particular sectors in terms of relative share of other earnings in total earnings in foreign currencies.  It is possible that an analysis at industry group level may throw better light on exports and provide answers to questions such as: (i) are a good number of non-house companies, which turned out to be better export-oriented, engaged in textiles, pharmaceutical products and software; and (ii) do FCCs, irrespective of the industry in which they operate, focus on the domestic market, etc.

One way of looking at the export performance of companies is through the extent of imports covered by their exports.  While at the aggregate level, 92.8 per cent of the imports are covered by the sample companies’ exports, the ratio was the lowest for FCCs at slightly less than three-fourths. Other Indian companies performed the best among all the categories of companies (Table-II.19). In most product groups, domestic companies, especially the non-large house companies displayed better exports-imports ratio.  While due importance has been given to composition of sales while classifying companies, the same classification might have only a limited relevance when it comes to individual company’s exports especially in case of Export and Trading Houses.  For instance, ITC, a Golden Star Trading House, has been classified under the 
Table-II.18

Earnings and Expenditure in Foreign Currencies

by different Categories of Companies 
                                                                                                                                   (Amount in Rs. Crores)
	Company Affiliation/

Year
	Total Earnings
	Total Expenditure
	Net Earnings

(2) – (3)
	Earnings/Expenditure Ratio 

(2)/(3) x 100

	(1)
	(2)
	(3)
	(4)
	(5)

	T1: Top 50 Houses (277)
	
	
	
	

	1995-96
	10,832
	18,204
	-7,372
	59.50

	1996-97
	13,698
	20,316
	-6,618
	67.42

	1997-98
	15,936
	24,258
	-8,322
	65.69

	1998-99
	16,243
	25,246
	-9,003
	64.34

	1999-00
	18,630
	26,070
	-7,440
	71.46

	2000-01
	24,310
	29,393
	-5,083
	82.71

	T2: Next 50 Houses (150)
	
	
	

	1995-96
	3,052
	5,444
	-2,392
	56.06

	1996-97
	3,755
	5,615
	-1,860
	66.87

	1997-98
	4,379
	5,625
	-1,246
	77.85

	1998-99
	4,770
	5,156
	-386
	92.51

	1999-00
	5,530
	5,969
	-439
	92.65

	2000-01
	6,954
	7,318
	-364
	95.03

	OICs: Other Indian Cos. (1,431
	
	
	

	1995-96
	10,159
	9,502
	657
	106.91

	1996-97
	12,124
	10,199
	1,925
	118.87

	1997-98
	14,071
	10,966
	3,105
	128.31

	1998-99
	15,804
	12,003
	3,801
	131.67

	1999-00
	17,722
	13,785
	3,937
	128.56

	2000-01
	23,269
	16,342
	6,927
	142.39

	FCCs: Foreign-Controlled Cos. (289
	
	
	

	1995-96
	5,269
	8,326
	-3,057
	63.28

	1996-97
	6,341
	11,314
	-4,973
	56.05

	1997-98
	7,812
	9,956
	-2,144
	78.47

	1998-99
	8,017
	11,323
	-3,306
	70.80

	1999-00
	8,478
	13,135
	-4,657
	64.55

	2000-01
	9,654
	13,281
	-3,627
	72.69

	All Companies (2,147)
	
	
	

	1995-96
	29,313
	41,475
	-12,162
	70.68

	1996-97
	35,912
	47,444
	-11,532
	75.69

	1997-98
	42,198
	50,806
	-8,608
	83.06

	1998-99
	44,835
	53,728
	-8,893
	83.45

	1999-00
	50,360
	58,958
	-8,598
	85.42

	2000-01
	64,187
	66,333
	-2,146
	96.76



Figures in brackets indicate the number of companies in the respective category.
Table-II.19

Product Group/Activity-wise and Ownership Category-wise

Ratio of Exports to Imports: 2000-01
(Percentages)
	Activity
	T1: Top 50 Houses 
	T2: Next 50 Houses 
	OICs: Other Indian Cos. 
	FCCs: Foreign-Controlled Cos. 
	All Companies

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)

	 1.  Animal Products
	
	
	122.49
	4,499.42
	1,312.40

	 2.  Plantations & Agricultural Products
	1,503.32
	
	1,892.08
	1,653.34
	1,734.04

	 3.  Mineral Products
	6.02
	
	129.46
	65.33
	13.65

	 4.  Fats, Oils & Derived Products
	37.66
	25.18
	104.88
	0.13
	43.78

	 5.  Food Products, Beverages & 

      Tobacco Products
	118.03
	306.33
	254.97
	283.28
	265.40

	 6.  Textiles
	229.7
	220.64
	307.99
	143.72
	252.38

	 7.  Leather & Leather Products
	
	
	310.10
	150.00
	285.32

	 8.  Wood & Wood Products
	3.57
	
	65.03
	
	63.96

	 9.   Paper & Paper Products
	21.15
	
	32.23
	100.36
	45.38

	10. Chemicals & Chemical Products
	54.88
	26.75
	126.13
	41.27
	74.82

	11.  Plastic & Rubber Products
	64.88
	121.80
	102.30
	24.69
	78.79

	12. Non-Metallic Mineral Products
	76.33
	31.43
	77.62
	18.70
	56.63

	13. Metals & Metal Products
	109.71
	46.17
	121.27
	187.55
	103.51

	14. Non-Electrical Machinery
	142.33
	164.98
	108.15
	98.59
	110.03

	15. Electrical Machinery, Appliances, etc.
	99.71
	26.87
	131.07
	78.78
	81.63

	16. Electronic Items & Components
	21.44
	27.12
	31.42
	33.17
	28.52

	17. Transport Equipment
	126.01
	91.80
	112.08
	33.26
	56.12

	18. Misc. Manufactured Articles
	82.12
	
	105.49
	7.17
	79.30

	19. Gems & Jewellery
	
	6.34
	130.03
	
	128.42

	20. Diversified Companies
	112.22
	597.35
	65.68
	249.84
	124.14

	21. Construction
	1,044.64
	
	20.67
	47.14
	43.87

	22.Trading, Hotels & Restaurants
	360.35
	1,569.63
	237.09
	13.18
	244.47

	23. Computer Software
	202.10
	5.94
	338.27
	
	206.90

	All Companies
	81.91
	75.96
	134.89
	74.69
	92.80


Food, Beverages and Tobacco Products category because of the high 88.53 per cent share of cigarettes and smoking tobacco in its sales in 2000-01.  The company’s exports, however, include many unprocessed agricultural items.  According to the company, its International Business Division trades in a wide range of agricultural commodities and aqua exports.
 These, obviously, have no direct relationship with the concerned TNC’s strength in international markets nor are they related to its main product, i.e., cigarettes. 

Except for metals and metal products, where exports exceeded imports considerably, in all other chemical and engineering industries, FCCs were not meeting their imports through exports.  Moreover, their ratios were lower than the corresponding sector averages. Another exception is Electronic Items and Components.  Even in this case, the difference was quite narrow.  Though FCCs fared better than the group’s average in case of diversified companies, it should be noted that among such FCCs was Hindustan Lever Ltd., a Golden Super Star Trading House some of whose export products not only do not fall under the manufacturing sector but are also purchased from others. For instance, during 2000, the company purchased goods worth Rs. 2,613 crores (of which, marine products –- Rs. 585 crores, agricultural commodities, scourers and edible oils, fats, etc. –-  Rs. 607 crores).  

Table-II.20

Sector-wise Earnings, Expenditure and Net Earnings in Foreign Currencies





(US $ mn.)
	Year
	Primary
	Manufacturing
	Services

	
	Earnings
	Expen-diture
	Net Earnings
	Earnings
	Expen-diture
	Net Earnings
	Earnings
	Expen-diture
	Net Earnings

	(1)
	(2)
	(3)
	(4)
	(5)
	(6)
	(7)
	(8)
	(9)
	(10)

	1995-96
	1,181
	1,377
	196
	38,240
	22,802
	-15,438
	2,054
	5,134
	3,080

	1996-97
	2,603
	1,590
	-1,013
	42,308
	27,456
	-14,852
	2,534
	6,867
	4,333

	1997-98
	3,265
	1,945
	-1,320
	44,274
	31,562
	-12,713
	3,267
	8,692
	5,425

	1998-99
	4,951
	2,367
	-2,585
	44,757
	32,186
	-12,571
	4,020
	10,282
	6,262

	1999-00
	5,229
	1,946
	-3,283
	48,207
	36,186
	-12,021
	5,523
	12,228
	6,705

	2000-01
	7,492
	2,240
	-5,252
	51,700
	44,366
	-7,333
	7,141
	17,580
	10,439


Note: Converted into US$ using the ratios obtained from the data on national exports and imports provided in the Economic Survey.
It can be seen from Table-II.20 that a substantial part of the net earnings is contributed by the Services sector comprising essentially of trading companies, hotels & restaurants and computer software companies.  Net earnings of the manufacturing sector also improved as the imports remained stable while exports increased. The Primary sector did record increasing deficits mainly because of companies in the petroleum refining and lubricants.  The results thus further reflect the importance of industry attributes compared to ownership characteristics. 
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� 	See for instance: S.K. Goyal, Monopoly Capital and Public Policy: Business and Economic Power, Allied Publishers, 1979; S.K. Goyal, The Impact of Foreign Subsidiaries on India’s Balance of Payments, a report submitted to the CTC-ESCAP Joint Unit, Bangkok, 1979; K.K. Subrahmanian and P. Mohanan Pillai, Multinationals and Indian Exports, Sardar Patel Institute of Economic and Social Research, Ahmedabad, 1978, (Memeo); Nagesh Kumar, Multinational Enterprises and Industrial Organisation, Sage, Delhi, 1994;  and K.S. Chalapati Rao, “An Evaluation of Export Policies and the Export Performance of Large Private Companies, in Pitou van Dijck and K.S. Chalapati Rao, India’s Trade Policy and the Export Performance of Industry, Sage, Delhi,.1994.  A study for the early ‘nineties too underlined the low export performance of TNC affiliates in India. See: S.K. Goyal, et. al. “Economic Policies and Indian Development”, Institute for Studies in Industrial Development, Discussion Paper, April 1997.


� 	Though there is a case for including such companies in a study of the net foreign exchange earning capacity of the private corporate sector in general, for the present exercise such companies are being kept out.  


� 	T1, T2 and OIC comprise non-FCCs only.


� 	For instance, Hindustan Lever Ltd., reported in its Annual Report for the year 2001 that the imports exclude “purchases from canalising agencies and imported items purchased locally”. See: Hindustan Lever Ltd., Report and Accounts 2001, p. 22. and Hind Lever Chemicals Ltd., Report and Accounts, 2000, p.19.


�  	Indeed, some of the listed FCCs are getting themselves delisted by buying out the shareholding of local investors.  See for instance, S.K. Goyal, et. al., Foreign Investment Approvals: An Analysis (August 1991 – July 1993), Institute for Studies in Industrial Development (ISID), a Report submitted to the Ministry of Finance, 1994; and K.S. Chalapati Rao, M.R. Murthy & K.V.K. Ranganathan, “Foreign Direct Investments in the Post-Liberalisation Period: An Overview”, Journal of Indian School of Political Economy, Vol. XI, No-3, July-September, 1999.


� 	Given the fact that most of the erstwhile public sector reserved areas have been thrown open to the private sector in the new regime, especially energy and telecommunications, the share of private sector in the country’s imports is bound to increase fast.  For instance, imports of Reliance Petroleum Ltd., which is not a part of the present sample, alone amounted to Rs. 22,400 crores in 2000-01 i.e., about 11 per cent of total national imports during the year.


�  	The Super Star Trading Houses are: (i) Century Textiles & Industries. Ltd. (ii) Hindustan Lever Ltd., and (iii) Reliance Industries Ltd. and the Star Trading Houses are: (i) Rallis India Ltd. and (ii) Raymond Ltd.  This information is as per the data on CD-ROM released by the Federation of Indian Export Organisations (FIEO) in 2002.


� 	FICCI, Workshop on Indian Joint Ventures Abroad and Project Exports, 1982; Sanjay Lall, Developing Countries as Exporters of Technology: A First look at the Indian Experience, Macmillan, London, 1982; K.V.K. Ranganathan, Indian Joint Ventures abroad: with Special Reference to Islamic Countries, Economic and Political weekly, Vol. XIX, Nos. 20 & 21, 1984; J.P. Agarwal, Pros and Cons of Third World Multinationals : A Case Study of India, ` JCB Mohr (Paul Sieback) Tubigen, 1985; and Rajiv B. Lall, Multinationals from the Third World : Indian Firms Investing Abroad, Oxford University Press, Delhi, 1986.  


�  	A number of studies in India focused this aspect of TNCs exports. The general findings of these studies reveals that either the FCCs were not significantly better export-oriented than the Indian companies and /or that their operations have had a negative impact on the over all balance of payments position. In certain cases, the apparent better position was mainly due to export of traded products, often unrelated to the main operations of the exporting company. For details see K.S. Chalapati Rao, op. cit. 


� 	See: Goyal, S.K., op. cit. (1994); and M.R. Murthy and K.V.K. Ranganathan, ‘Foreign Private Capital: Penetration through Collaboration’ Young Indian, Vol. 8, Issue No. 10, October 11, 1997.


� 	See: S.K. Goyal, et. al., Foreign Investment Approvals & Implementation Status: A Review (August 1991 – December 1994), Institute for Studies in Industrial Development, 1995, a report submitted to the Ministry of Finance.


� 	Exporters who have attained Export House, Trading House, Star Trading Houses and Super Star Trading Houses status for three terms and more and continue to export were eligible for Golden status certificate.


� 	The company was earlier known as Stepan Chemicals Ltd.  It swapped its facilities of soaps and detergents with HLL's fertilizer and industrial chemicals division located at Haldia in West Bengal in 1996. 


� 	These include Colgate, Cadbury, Coats Viyella, Kodak, Avery, Atlas Copco, Cummins, BASF, Bata, Bayer, Birla 3M, Carrier Aircon, Colour-Chem, Coates of India, Foseco, Goodlass Nerolac, ICI, Kalyani Sharp, Otis, Philips,  Reckitt Benckiser, Procter & Gamble, Ricoh, Singer, Timken, Whirlpool, etc.


� 	From 30.74 per cent in August 1991 to 1992, the share of subsidiaries in total financial collaboration approvals went up to 58.77 per cent during 1996 to August 1998. See: K.S. Chalapati Rao, M.R. Murthy & K.V.K. Ranganathan, op. cit.


� 	S.K. Goyal, The Impact of Foreign Subsidiaries on India’s Balance of Payments, a report submitted to the CTC-ESCAP Joint Unit, Bangkok, 1979; Sumitra Chishti, ‘International Trading Environment: Technological Aspects and India’s Exports’, Foreign Trade Review, Vol. 20, Issue No. 1, 1985; Pitou van Dijck and K.S. Chalapati Rao, India’s Trade Policy and the Export Performance of Industry, Sage, Delhi, 1994; and Ravindra H Dholakia and Deepak Kapur, ‘Economic Reforms and Trade Performance – Private Corporate Sector in India’, Economic and Political Weekly, Vol. 36, Issue No. 49, 2001. 


� 	These include soya meal, rice, aqua products, peanuts, coffee, wheat, sesame seeds, black pepper, processed frozen fruits and vegetables, etc.
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